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Sustainability goes much
deeper than just ‘doing our
bit’. When it comes to the
environment, society and
our people, driving positive,
collaborative change is a core
part of the way we do business.
We are committed to leaving
an environmental legacy,
making the world a better
place for future generations.
THE LINNEY FAMILY
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WHAT DRIVES US?
At Linney, we work
with many different
clients across a diverse
range of markets.

We embrace
the challenge of

delivering a future
that’s founded on
environmental,
social and financial
sustainability.
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We take this very
seriously, ensuring
that our people
and surrounding
community
are better off
because of us.

We aim to delight and inspire our
clients, while building a better business
for future generations. We do this by
focusing on sustainable innovation,
optimising the benefits of all we do,
while recognising and acting on the
potential impact we have on the planet.
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OUR
COMMITMENTS

WE BELIEVE THAT PEOPLE AND OUR
PLANET COME BEFORE PROFIT.
Our sustainability strategy helps us – and our clients – to balance environmental,
economic and performance improvements, and these are strongly linked to the United
Nations Sustainable Development Goals. As a business that works with some of the
globe’s biggest brands, we focus on sustainable sourcing and responsible production,
while helping our clients do the same. This document outlines our statements of intent
when it comes to the environment, as well as specific, science-based targets.

Together, we can make a difference.

WORKING WITH THE UNITED NATIONS
SUSTAINABLE DEVELOPMENT GOALS
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NO POVERTY

7

ZERO HUNGER

8

AFFORDABLE AND
CLEAN ENERGY

13

4

GOOD HEALTH AND
WELLBEING

9

DECENT WORK AND
ECONOMIC GROWTH

14

CLIMATE ACTION
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QUALITY EDUCATION

10

REDUCED
INEQUALITIES

INDUSTRY,
INNOVATION AND
INFRASTRUCTURE
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LIFE BELOW
WATER

5
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LIFE ON LAND

6

GENDER EQUALITY

11
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SUSTAINABLE CITIES
AND COMMUNITIES

RESPONSIBLE
CONSUMPTION AND
PRODUCTION

17

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

CLEAN WATER AND
SANITATION

PARTNERSHIPS
FOR THE GOALS
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OUR COMMITMENTS:

Reaching net zero
We’re already operating at
a carbon-neutral standard.
Our carbon footprint is a key
consideration at all stages
of design, development
and manufacturing.
Global warming is an urgent issue
to solve. And we have a vital
responsibility to reduce global
greenhouse gas emissions. To
tackle this, we’re offsetting our
emissions today and investing
in projects that will minimise
emissions in the future.
Our ambitious plan involves
creating our own UK-based
forest and wildlife haven. Not
only will this help remove CO2
from the atmosphere, these
green spaces will also provide
invaluable habitat for wildlife.
Once mature, the trees we plant
could even provide fuel for our
biomass boilers or be used to
create the very paper we print on.

Working with the
World Land Trust
We’re proud to support the
fantastic work that global
conservation charity World
Land Trust is doing to protect
threatened habitats and wildlife.

We’re thrilled to be one of just
a handful of certified Carbon
Balanced Printers in the UK,
with prestigious certification
to match. It’s the industry’s
highest statement of integrity
for sustainably printed products,
and we’re the largest print
provider in the UK to receive this
accreditation. From procurement
and production, to printing and
distribution, every aspect has
been honed and improved to help
reach the Carbon Balanced goal.
With expertise across all
communications platforms, we
cover the entire marketing supply
chain. We’ve transformed the
way we use and repurpose our
materials across the company:
paper, plastic, hardware,
machinery and more.
As a Carbon Balanced Printer,
we’re helping preserve critically
threatened habitats in Vietnam.
This not only offsets our
carbon footprint – it also helps
protect endangered species.
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OUR ACHIEVEMENTS:

Became a Carbon
Balanced Printer

Embracing
sustainable
innovation

Joined The Climate Pledge

We’re no stranger to change, and becoming a carbon-neutral
business was a journey. We’ve evolved, responded, adapted
and innovated for over 170 years.
Since 2006, we’ve taken major steps to produce
a positive impact on the environment:

Protected over 184
acres of critically
endangered rainforest

£1M
Donated over £1M
in cash and kind to
charitable causes

Removed plastic
from our packaging

Achieved Zero to Landfill

Fitted electric
vehicle charge
points

Achieved EcoVadis
certification

Launched
Linney Regenerate

Ceased use of
solvents and
animal-based
inks in our
printing
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Invested in a
renewable energy
biomass boiler

Joined the
Climate Change
Agreement

Signed up to HRH
Prince Charles’
Terra Carta
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SETTING NEW GOALS:

In 2015, the UN
developed 17 Sustainable
Development Goals
(SDGs)
These goals are a blueprint to help
address the global challenges
we face. So, we’ve set ourselves
some new goals at Linney.
The SDGs will further shape
our direction and measure our
performance over the coming
years to benefit our environment,
our community, our people,
and our supply chain.
By mindfully balancing risks
and seizing new commercial
opportunities, conducting business
sustainably has the potential
to benefit our bottom line and
build long-term resilience.
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•

WE HAVE GOALS TO REDUCE
ENERGY CONSUMPTION YEAR
ON YEAR, REGARDLESS OF
HOW MUCH OUR BUSINESS
GROWS

•

WE’RE AGGRESSIVELY
SEEKING OUT RENEWABLE
ENERGY TECHNOLOGIES THAT
CAN POWER OUR BUSINESS

•

WE’RE REDUCING WASTE BY
REUSING, REPURPOSING,
RETRADING AND RECYCLING

•

WE’RE REDUCING OUR CO2
EMISSIONS ACROSS ALL
ASPECTS OF OUR BUSINESS
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OUR ACCREDITATIONS:

A sustainable business
Being sustainable means doing everything
we can to make the world a better place.
Accreditations are a great way to start, so
we make sure we’re recognised by some
of the world’s most knowledgeable and
stringent environmental authorities.
We’re always working on more ways to create
great work for our clients, while treading lightly.
Our accreditations and memberships are
among the most prestigious in their sectors.

TERRA CARTA

ECOVADIS certified

Certified Carbon
Balanced Printer

SEDEX members

ISO standards:
• ISO 14001 Environmental Management
• ISO 9001 Quality Management
• ISO 27001 Information Security Management
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Climate Pledge
members

TWO SIDES member

Members and multi-award
winners of POPAI
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The threats of climate
change, resource depletion
and pollution mean that
we must realign our
responsibilities and rise to
meet new challenges. And
since 1851, we’ve embraced
change and found new,
better ways of doing things.
We’ve taken the same
approach to becoming a
more sustainable business.
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OUR FOUR PILLARS

ENVIRONMENT

Our carbon footprint is a key consideration
at all stages of design, development,
manufacturing – and beyond.

OUR COMMUNITY

We have longstanding links with local schools, colleges
and universities. We’re also committed to supporting local
community groups, charities and social enterprises.

OUR PEOPLE

We’re committed to recruiting and retaining talented
people who reflect our wider society, creating a work
environment that’s inspiring, diverse and fair for everyone.

OUR SUPPLY CHAIN

We’re dedicated to promoting environmental, social
and ethical excellence throughout our supply chain,
ensuring that all partners share our values.
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ENVIRONMENT
Global warming is an urgent problem. As a business with a global
supply chain, we have a responsibility to help reduce global greenhouse
gas emissions. This is why we’re already carbon neutral.

BY 2025, WE AIM TO:

Reduce carbon
emissions by

6000
TONNES

The same amount
of CO2 generated
by 600 flights from
Paris to New York.

Reduce electricity by

8.7

MILLION

kWh (or 8700 MWh)
UNSDGs Influenced
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That’s the same energy
used by 250 typical
households per year.

Reduce overall
waste by

30%
Through increased recycling,
smart supply chain
initiatives and business
manufacturing efficiencies.
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COMMUNITY
SPIRIT IS PART
OF OUR DNA
We’re passionate about enriching
the lives of young people through
work experience placements,
mentoring and internships.
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We’ve longstanding links with local
schools, community groups, charities
and social enterprises. We promote
the abilities of every individual, and our
charitable giving is focused on people
– especially those who are vulnerable
due to their age and/or disability.
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OUR COMMUNITY
Giving back and supporting those who need it most helps build
strong, resilient and respectful communities. We’ll continue to make
donations of products, services and financial support. We will focus
our commitments on young, elderly and disabled people.

BY 2025, WE AIM TO:

Create and promote

WORK
OPPORTUNITIES

for young and socially
disadvantaged people.

Young people are the future of
not only our business, but all
businesses across the globe.
We’ll continue to offer work
placements to young people to
equip them with real-world skills.

Invest in

LOCAL
BIODIVERSITY

Our business is in the heart of
Sherwood Forest, one of the
UK’s iconic and most prized
woodland areas. Through our
carbon-offsetting activities,
we are committed to helping
preserve nature and fight climate
change through preservation
and regeneration projects.

UNSDGs Influenced
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OUR PEOPLE:

Linney is a family
business with
family values
We’re always working
towards building a
better business for
future generations.
We’re passionate about being
a great place to work and
thrive, and we’re committed to
recruiting brilliant people who
reflect the diverse society we live
in. We’re inclusive, fostering a
safe and open-minded workplace
culture that welcomes all walks
of society – regardless of race,
gender, ethnicity, age, disability,
religion or belief, social class
or sexual orientation – and we
champion all aspects of equal
rights and opportunities.

We never stand still as a
business, and neither do
our people. Through our
distinctiveness, we’re able to
enjoy a lively, collaborative
atmosphere with annual
appraisals and lots of scope
for development. Through our
benchmarking, continuous
improvement and hunger for
learning and development,
we never shy away from
helping any of our people from
taking their career or their
position to the next level.
We’re also passionate about
inspiring future generations
through investing in work
experience placements and
internships – with a strong
focus on our local community.

“Our world changes, and we believe in the
power of change. But our values don’t.
We innovate and experiment, but
our values are what make us.”
Linney Sustainability, ESG Report 2021.
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OUR PEOPLE
BY 2025, WE AIM TO:

Continue to promote

EQUAL
OPPORTUNITIES

Keep on top of

across our people and
potential candidates

HEALTH AND
SAFETY

We’re committed to recruiting
and retaining talented people
who reflect our wider society
and creating a workplace that’s
inspiring, safe and diverse.

We’ll reduce the frequency
and severity of accidents
year-on-year through ongoing
continuous improvement.

Remain a

ZERO
DISCRIMINATION

EMPLOYER

We won’t ever stop challenging
discrimination, in whatever form
that takes. We’re a discriminationfree business, and there are
no exceptions to this rule.
UNSDGs Influenced

Linney Sustainability, ESG Report 2021.
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OUR SUPPLY CHAIN

“We’re committed to promoting
environmental, social and ethical
excellence by forging partnerships with
suppliers who share our values about
people and the planet. Each partner
adheres to our sustainable suppliers’
code of conduct, reflecting our values
on sustainable procurement.”

We look to insource as much as possible, giving us enhanced
control and speed to market, while reducing our environmental
impact – and helping our clients to do the same.

BY 2025, WE AIM TO:

Ensure all our suppliers sign the

Use a

‘TREAD LIGHTLY’
approach on every
project we handle

We’ll carefully plan how we work,
using only what we need – with each
resource being as sustainable and
environmentally friendly as possible.
Reducing our carbon footprint throughout
our value chain goes without saying.

SUSTAINABLE
SUPPLIERS’ CODE
OF CONDUCT

Whether human, social,
environmental or ethical,
our supply chain partners
need to be as committed to
sustainability as we are.

Continue our commitment to

SUSTAINABLE
PROCUREMENT

Working with many different
businesses and procuring
hundreds of distinct items, it’s
our responsibility to make sure
we source sustainably – with
our procurement team trained to
make judgements on purchasing
with the environment in mind.
Linney Sustainability, ESG Report 2021.

UNSDGs Influenced
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CASE STUDY:

Linney
Regenerate
We’ve embedded sustainability
and responsibility into everything
we do. And we’ve done it
creatively, through community,
philanthropy and the environment;
our people and our communities;
material recycling and reducing
carbon emissions and energy
usage; work placements for
socially disadvantaged people,
charitable donations and treeplanting projects; and much more.
This is our approach to running
a sustainable and responsible
business, but far from traditional
CSR, we do it in an innovative
and unique Linney Way.

We take our responsibilities for the
future very seriously. We’re here to
reduce our environmental impact
and to encourage a thriving culture
of social and environmental
responsibility across – and
beyond – our organisation.
By focusing on sustainable
innovation, we’re able to optimise
the benefits of what we do while
actively reducing the potential
impact we have on our planet.

Retrade: we resell used
equipment and surplus stock
to raise funds for charities
and community groups

By attacking the climate crisis
from all perspectives, we’re able
to launch projects that actively
offset our emissions and reduce
our levels of waste – and where
we have to tackle unavoidable
emissions, we’re able to offset
with initiatives that resonate
with our sustainability values.

Repurpose: we combine
innovative processes and
traditional craftsmanship to
transform surplus materials
into bespoke furniture, art and
practical objects or spaces.

By working with many different
clients across a range of markets
and suppliers, we’re able to
deliver a future that’s founded
on a sound environmental,
social and financial footing.

OUR APPROACH

Rethink: we advise and plan to
help businesses – including our
own – become more sustainable.

“When it comes to people
and the planet, our policies
go way beyond CSR –
they’re integral to the
way we do business.”
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CASE STUDY:

Closed loop –
partnerships and
community
From our multi-national retail
clients to our local health club,
we’re always trying to find ways to
optimise their business or make
life a little bit easier for them.
The streamlining and efficiencies
we’ve introduced to our own
processes make working with us
more efficient for our customers
too. But we also look at how we
can reduce their environmental
impact beyond our usual offering.
Like helping a clothing client
raffle off their old season stock
so it doesn’t end up in landfill. Or
distributing surplus products for
a cosmetics retailer and raising
more than £75,000 over five years
for charity. We also do smaller
scale promotions like enabling a
health club to donate its unwanted
drinks bottles and sports bags to
socially disadvantaged children.
We love working with our
customers on these really good
causes, especially when you think
of where all this unwanted stuff
could have ended up. It’s not
just the charities that benefit.
As part of our retrading offer,

Linney recently helped to kit out a
new IT hub at a nearby air cadets
base. Getting hold of a dozen
computer stations – with desks,
chairs and computers –
is difficult for a not-for-profit
group with only a small amount
to spend. Fortunately, Linney
had just picked up a supply of
office furniture and laptops from
a client who was upgrading and
we were able to deliver exactly
what the air cadets needed.

“We’re always trying to
find ways to optimise their
business or make life a
little bit easier for them.”
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CASE STUDY:

With
sustainability
in MIND
Following an extraordinarily
tough year for fundraising, we
approached the mental health
mainstay with a proposal to
reduce its costs – and go a
little greener. As part of our
continuous service improvement
plan with MIND, we undertook
a sustainability audit.
We began by cutting down the
overall storage needs from 11
pallets to just two per year – a
simple yet effective saving of
over £1,000 in storage fees.
We also proposed to reduce
the overall material used in
packs by switching from A4
to A5 brochures and removing
three paper sponsorship forms,
making these available as digital
downloads. Once implemented,
this could lead to a 65%
reduction in material used.
Our designers’ expertise
highlighted how MIND could
squeeze every penny out of their
literature with the proposed new
brochure size. We suggested
clever design techniques to give
the look and feel some extra

standout – as well as potential
cost savings after a pandemic
hit year of fundraising.
In future, MIND is looking
to produce its brochures on
sustainably sourced carbonbalanced paper with fully
customised envelopes, using
100% recyclable materials across
the whole campaign. In keeping
with our pledge for sustainable
packaging, we proposed a
bespoke fully recyclable box
instead of plastic polybags.
Our sustainability audit highlighted
numerous potential material
and cost savings, resulting in a
total reduction of over £50,000
for the charity, if all of our
proposals were implemented.

Saving vital money on
producing new content
after a pandemic-hit
year of fundraising.
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CASE STUDY:

War on plastics.
Proving possibilities.
Plastic is the scourge of the
recycling world. With the vast
array of different varieties,
purposes and products all
containing plastic, it is one of
the more challenging products
to deal with. Some plastics
can’t be recycled and some are
simply too contaminated.
So we’ve taken a multi-pronged
approach. Where possible,
we’ve stopped using plastic
altogether. We’ve switched to
paper-based tape and packaging
material (often homemade
from our waste), and swapped
plastic-filled Jiffy bags for 100%
recyclable paper-filled ones.
For those stubborn plastics that
can’t be recycled, we chip it down
and turn it into sheeted plastic
board similar to MDF. The things
we can create from that range
from fabulous modern furniture
to point-of-sale merchandise.
We’ve also worked with a team of
scientists, material producers and
manufacturers to find solutions,
like our Bioboard, and how to
reuse recyclable laminates.

It may be a tricky
task, but with
innovation, foresight
and partnerships we
can massively reduce
the impact plastic
has on the world.
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CASE STUDY:

Waste and recycling.
Use not waste.
Linney has been operating a
zero-to-landfill policy for many
years and we’re helping our
clients and partners do the same
in creative and profitable ways.
We take great pride in repurposing
our waste into useful products
which we can use over and
over again. Obviously, we can
do things like turning our waste
cardboard into recycling units
or business card holders, but
by thinking bigger we can get
even more creative and fun.
Our involvement with the local
Scrap Store at Mansfield Play
Forum means they are able to
turn our material scraps into
beautiful arts and crafts to raise
vital funding. And instead of
sending their unused stock to
landfill, we work with clients to

raise money for good causes. On
a bigger scale, we’re developing
our retrade scheme to keep
equipment and machinery
out of landfill and remove the
need to build from scratch.

“The donations given to
us, by you, have helped
us to help so many
families from the district
of Mansfield. It really
does make a difference –
so thank you very much
for your help.”
Mia Leavy,
Mansfield Play Forum

42

43

CONTINUOUS IMPROVEMENT:

To put your
mind at ease…
As marketing specialists, we
know a thing or two about
image – so it’s natural that we’re
obsessed with monitoring our
environmental impact too.
We assess the effect of every
single project, identifying where
we can minimise our carbon
footprint. We also reuse and
recycle waste wherever possible,
sending zero waste to landfill.
We invest in the latest technology to
save vital energy through slashing
paper waste, reducing water
and electricity consumption and
promoting the use of vegetable inks.
We’re also signatories to the UK
Climate Change Agreement, setting
and reporting on annual carbon
and energy reduction targets.

PLANET-FRIENDLY
PROCEDURES

We work tirelessly to make our
operations as efficient as possible
– this also stretches to our buildings,
too. Using modern, reclaimed
and recycled materials, combined
with the latest architectural and
technological know-how, our

Linney Sustainability, ESG Report 2021.

facilities work hard to use – and lose
– as little energy as possible. And
we extend this to the materials and
processes we offer to our clients.
When it comes to materials,
sustainability and quality are at
the top of the list for Linney. You
name it, we have it – and we’re
superb in conceptualising and
constructing your vision, bringing
greener ideas to life. We work with
you to ensure we find the best-inclass material to meet your needs.
•
•
•
•
•
•
•
•

RECYCLED
NATURAL
STRAW
HEMP
SEED-EMBEDDED
ECO FOIL
RECYCLABLE LAMINATES
PVC-FREE

We’re taking every step we can
to limit our emissions, with
ambitious plans for solar energy
and to plant our own forests.
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OUR
SUSTAINABILITY
IN NUMBERS
TOTAL ENERGY USED:*

MILLION KWH

TONNES
CO2E

MILLION KWH

Our commitment to the Climate Pledge and Race to Zero is another strategy
we have in place to help contribute to a more sustainable planet.

OFFICES:

370,000
KWH

816

TONNES WOOD

47
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TONNES CO2E

TONNES CO2E

WAREHOUSING
AND DISTRIBUTION:

DELIVERY VEHICLES:

5.6

MILLION KWH

1K

161

TONNES CO2E

TONNES CO2E

900,000
KWH

TOTAL CO2 GENERATED:

2,792 TONNES
CO E
2
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BUSINESS-RELATED
TRAVEL:

GAS USED:

TOTAL ENERGY USED PER SECTOR:

4.8

Our carbon footprint figures rely on a number of careful calculations using the UK Government’s
Green House Gas Conversion factors. In addition to the mandated reporting of these figures in our
annual accounts, we are also signed up to a number of third party initiatives such as the Climate
Pledge and Race to Zero which hold us to account and help focus us on achieving our goals.

BIOMASS USED:

6.1 1,438

MANUFACTURING:

OUR GOOD DEEDS AND SUSTAINABLE PRACTICES
ARE MORE THAN JUST HOT AIR.

*Annual consumption data, 2020.

TOTAL CO2 OFFSET:

2,792 TONNES
CO E
2
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OUR TERMINOLOGY
When it comes to being green, we walk
the walk – and talk the talk. So how do we
define the most common key phrases?

CARBON BALANCED PRINTING:
The unavoidable carbon emissions
of a business are calculated,
verified by a third party and
balanced and certified by a body
such as the World Land Trust.
CARBON EMISSIONS:
Also known as greenhouse gas
emissions, these are emissions of
carbon dioxide that are released
into the atmosphere and which
cause detrimental effects on the
planet, such as global warming.
CARBON NEUTRAL:
Refers to achieving zero carbon
emissions (across scope 1
and 2 categories) through
avoidance and reduction of
CO2 or via carbon offsetting.
CARBON OFFSETTING:
Reducing emissions of
greenhouse gases by
purchasing credits through
emissions reduction projects
or carbon trading schemes.
CIRCULAR ECONOMY:
An economic model of
consumption that’s based
on designing out waste and
pollution by keeping products
and materials in use, while also
benefiting the environment.
Linney Sustainability, ESG Report 2021.

CLOSED LOOP:
When a product is used, recycled
and then made into a new
product – whether the same or
different to its original form.
CO2:
Carbon dioxide, a ‘greenhouse
gas’. In simple terms, a
contributor to global warming
and the gas most commonly
emitted by mankind.
CO2E:
Carbon dioxide equivalent, a lay
expression for describing other
greenhouse gases in a common
measurement unit. This allows
‘bundles’ of greenhouse gases to
be expressed as a single number.
CORPORATE SOCIAL
RESPONSIBILITY (CSR):
A set of measurable standards
used to help a company
stay accountable to its
societal and ethical goals.
ENVIRONMENTAL AND
SOCIAL GOVERNANCE (ESG):
A set of measurable standards
used to track how a company
handles its environmental
and social obligations.

FSC:
The Forest Stewardship Council
is an international non-profit
making organisation founded to
support the world’s forests.
GLOBAL WARMING/
CLIMATE CHANGE:
The unusually rapid increase of the
world’s average surface temperature,
causing a long-term shift in weather
patterns. Primarily caused by the burning
of fossil fuels and the greenhouse
gases released in the process.
GREENHOUSE GASES:
Certain gases in the atmosphere
(water vapour, carbon dioxide, nitrous
oxide and methane, for example)
that trap energy from the sun.
NET ZERO:
Refers to achieving zero carbon
emissions (across scope 1, 2 and
3 categories) through aggressive
carbon avoidance and CO2 reduction
plans or via carbon offsetting.
RECYCLABLE:
A product which can be repurposed or
converted into another usable item.

RENEWABLE:
A product or energy source that
is constantly replenishable.
SUSTAINABILITY:
The practice of maintaining an ecological
balance to avoid the unnecessary
depletion of the world’s natural resources.
SUSTAINABLE:
A concept, organisation or business
that has minimal negative impact
on the global or local environment,
community, society or economy.
UNSDG:
The United Nations Sustainable
Development Goals are a set of 17
actions needed to help us turn back
the clock on climate change.
The UNSDG Goals corresponding
to our four pillars:
a. Environment
(UNSDGs: 7, 9, 12, 13)
b. Community
(UNSDGs: 3, 4, 8, 10, 11, 15)
c. People
(UNSDGs: 3, 5, 8, 10, 11)
d. Supply Chain
(UNSDGs: 1, 3, 5, 8, 11, 12, 14, 15, 17)
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CREDENTIALS
Here are some of the websites used to guide us with the
development of this document.

•

carbontrust.com

•

theclimatepledge.com/us/en

•

sdgs.un.org/goals

•

worldlandtrust.org/what-we-do/carbon-balanced/

•

sustainable-markets.org/terra-carta/

•

wrap.org.uk/

•

twosides.info/

•

ec.europa.eu/clima/policies/international/negotiations/paris_en

Linney Sustainability, ESG Report 2021.

www.linney.com
T: 44 1623 450460
E: letstalk@linney.com

@Linney1851

Linney Group

linney1851

Linney1851

